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Learn the secrets of having a successful business—and discover what 

works for you, and your business. 
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As you’re building your business, you’ll soon realize that you can do anything, but not everything. I cannot 

express how important it is to create a network with like-minded people that will not only push you forward, but 

challenge you to be better. I’m not talking about your mom, or your childhood friends—I mean the people who 

are striving to create the life that they desire, and would want the same for you. 

But how do you find those people? How do you build relationships with game-changers? Where do you 

even start?

We’re finally in the home stretch! I hope that these lessons have been helping you gain more clarity on your brand, 

and what it takes to have a powerful presence. 

Thus far, we’ve talked about your vision, personality, style, content and now, relationships—one of the important 

factors that’s often missed in business. 

As embarrassing as it is for me to admit, when I first started to take my business seriously, all I cared about was 

numbers—engagement through my website and/or social media. I would watch my google analytics religiously, 

and watch traffic increase (or decrease). I ensured that I posted 3 times per day on my Facebook page to increase 

post reach or likes, along with so many other unnecessary things. I was focusing on the wrong picture.

I realized this when I co-created an event, and I personally had to invite people to attend. Through this 

experience, I realized the beauty of connecting with people, building authentic relationships, and 

looking at the bigger picture.

“" Your brand identity is the icon of your product. It is the badge

that represents the brand and the relationship with the consumer."“
THE RUSSO GROUP 
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As I learned from one of my mentors, Selena Soo—a business and publicist strategist for entrepreneurs, experts, 

and coaches—the key to building relationships and growing your network is to provide value. I couldn’t 

agree more with Selena—people won’t remember what you say, but they’ll remember what you did for them.

So I’ve created a simple list of ways to build authentic and powerful relationships. Please note that these points 

are in no particular order. Also, you may find them way too “simple” and may hold off until necessary.

Which is—by the way—the wrong approach. The best time to connect (aka provide value) is now—because 

connecting with those influencers won’t happen right away. It takes patience, persistence, and purpose.

1 .  S t e p  i n  w i t h o u t  b e i n g  a s k e d 
If you want to build relationships, you must show that you genuinely care about the people you’re trying to build 

a relationship with. Take the initiative to do something without being asked—like offering advice, making referrals, 

or sharing their work. 

It’s easy to be self-involved and tell yourself that you’ll return the favour once someone helps you. Sometimes you 

have to take the initiative to dip your feet into the pond. Sometimes you have to do things that are out of your 

element (but you know will serve you). Sometimes it feels unnatural—you may have been taught while growing 

up to reserve everything that you have. It takes practice, and you should keep practicing until it becomes natural 

to you. 

2 .  Ta k e  t h e  h i t
Be fearless when it comes to providing value—whatever that value is, you’re here because of it. It’s needed, and 

the world needs it. Don’t fall into the comparison trap—you’re wasting your energy on negative emotions, where 

you could easily take the hit to make a difference. 

Think about it: Ever you ever written a blog post, then deleted it because you felt it wasn’t “good” enough? 

http://www.s2-groupe.com/
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That’s your ego telling you that it’s not good enough. What if you took a break, then restructured to make it work? 

After all, that deleted blog post could have meant something to someone who needed to read that message. 

3 .  A n s w e r  t h e  q u e s t i o n  t h at ’s  n o t  b e i n g  a s k e d.
Sure, people may come to you with some questions to be answered—but what are they really asking? What are 

they really saying? Observe and realize what they’re doing, and ask them questions to answer the question that’s 

not being asked.

One of the key assets to having a successful business is listening. You’ll realize the hidden message behind what 

they’re really saying. For example: You might hear things like, “I’m waiting for the perfect moment” which could 

mean, “I’m afraid that people might judge me.” What people say and what they really mean are two different 

things.

4 .  K n o w  w h e n  t o  r e s p o n d
You should know not to give away everything—you’ll burn out, lose motivation, and be uninspired. It has 

happened to me before, and it’s not fun. The most important thing is to realize who and where to give your value. 

For example, I’ve heard many stories from health coaches (whom I’ve worked with) that had people ask them how 

they did it—by nature, they would tell them exactly what they did. The result? They did nothing, and went back to 

their old hard habits. What’s the point of asking if you’re not going to do it? Exactly... know when to respond! 

5 .  S h o w  t h at  yo u  t h i n k  f o r  o t h e r s
Basically, don’t just stand there and talk—show them! 

Are you a photographer? Good, show your amazing photographs. Are you a health coach? Amazing, show what 

you’re doing today to improve your lifestyle. Are you an expert at building relationships? Fantastic, make a 

connection with someone who would appreciate that reference. Whatever you’re doing—find a way to show that 

you care.
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6 .  Ta k e  r e s p o n s i b i l i t y 
Being in business alone is a responsibility—I completely agree. You’ve made a commitment to stay consistent, 

find ways to give value, and more importantly, create a lifestyle that you love. It won’t happen overnight, and it 

certainly won’t be easy. 

It is a responsibility to take that extra step to keep your business thriving—just remember that any bumps you 

come across are an opportunity to keep moving forward. If you feel like giving up or are confused, take the 

responsibility to take action. Whatever it is, just remember that you have loving support all around you. Don’t be 

afraid to ask for help.

7 .  G i v e  c o n s i s t e n t ly
At first, it may feel weird and unnatural, but I gotta tell you—the result alone is worth it.

When I work with someone on their brand, I don’t just create something that’s “pretty”—I connect, communicate, 

and collaborate with the client. I make them feel like they’re a part of the journey—I’ll ask for their feedback, send 

them resources they may appreciate, or create a bold (that’s out of their range) concept. The point is that I’m 

giving consistently—not just fulfilling what the scope is. 

Now, this may NOT work for you, but find a way to give consistently that does work for you. It can be as simple as 

a handwritten thank you card, or buying coffee for someone who needs it. Maybe it’s a random phone call, or a 

bundle of flowers for your girlfriend. 

Most importantly, be patient. People may not respond to your value—like a compliment or the urge to 

work with you—it takes time, consistency, and persistence. Also, remember that it’s not about what 

you’ll be getting. It’s the act of giving in itself that is the reward. It’s fulfilling to know that you’re 

helping someone—plus, it’s good karma!


