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Your Content
L E S S O N  F O U R

How to create meaningful content that will make a difference, and 

capture the right kind of audience.
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LESSON FOUR • CONTENT

Unleash your Brand • Lesson Four

Let’s move forward with Lesson 4, on creating meaningful content that provides value to attract the results you 

desire, and be famous for what you do. Content varies from:

• Status updates

• YouTube videos

• Blog posts

• Periscope

• Instagram 

• Snapchat

• Tweeting

• The list goes on...

If you’re feeling overwhelmed about what you’re style is, or if anyone will love it—just remember that design and 

creativity are subjective, meaning that one person can love it while someone else may not. 

To be honest, it’s better that way! It means that you’re creating something that’s coming from your soul. You’re 

not following the trends or doing what you think you “should” be doing. When you follow your own style, you 

naturally attract the right kind of people who understand and get you. And those who don’t get it? They 

can move on and find their own people. Own it.

“" Your personal brand is a promise to your clients“a promise 

quality, consistency, competency, and reliability."“
JASON HARTMAN
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This is all content and is created by everyone. Keeping up to date with regular content is a key factor in 

maintaining a successful brand, while keeping it fresh, engaging, and memorable. Plus, it helps you to be noticed 

in your niche. 

But, if so many people create content everyday, how are you supposed to cut through the noise and stand out?

Ding-ding! The answer: visual content.

But, we’ll get into that momentarily. Let’s talk about the type of content you’d like to publish (and avoid what 

you think you “should” be doing). 
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WHAT IS YOUR TRIBE SEEKING?

WHAT ARE THEY CURRENTLY STRUGGLING WITH? WHAT ARE THEY COMPLAINING 

HOW ARE THEY DOING IN THEIR BUSINESS?
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WHY ARE THEY DOING WHAT THEY’RE DOING?

WHERE DO THEY HANG OUT? (THINK BOTH ONLINE AND OFFLINE)
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WHAT CAN YOU DO TO SHOW THAT YOU’VE BEEN LISTENING? WHAT’S YOUR SOLUTION TO THEIR FRUSTRATIONS?

Unleash your Brand • Lesson Four

WHAT CAN YOU DO TO PROVIDE VALUE TO YOUR TRIBE? 

HOW CAN YOU SHOW YOUR TRIBE THE WAY TO A SOLUTION? 

Is it blogging, doing a video-series, or providing free membership?
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WHERE DO YOU WANT TO HANG OUT?

Unleash your Brand • Lesson Four

WHY DO YOU WANT TO HELP THEM?

Once you know where your tribe hangs out, it’s up to you where you’d like to go.
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Providing killer content is providing value—that means figuring out what they’re looking for, what 

they’re struggling with, and how you can help them with your expertise. 

For example, I’ve created a 5-day brand challenge because every creative entrepreneur that I spoke with in the 

past few months asked me this question: How do I start?

As a result, Unleash your Brand was born. It started out as an eBook, but after talking to a few people, I realized 

that time was a factor and it was never fully read. Therefore, I re-purposed the eBook into 5 short daily lessons to 

make it easy, fun, and totally doable. 

Once you figure out your content, it becomes easier to add visuals because:

• You’ve defined the foundation of your brand. You understand what you stand for, and once you know 

those things, it’s easier to design on the outside. 

• Once you show that you’ve been listening to your tribe, people will be attracted to you like a magnet. 

• People just love visuals. In fact, statistics say that images and photos are the most important tactic in 

optimizing social media posts and  that tweets with images receive 18% more clicks, 89% more favorites 

and 150% more retweets.

Basically, if there is anything that you “should” do, it’s add visual content. Through visuals, you are telling 

the story without plain, boring text. Also, it helps to attract your tribe, and help you to boost more engagement.
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