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LESSON TWO • PERSONALITY

" Be Yourself.
Everyone else is taken."”

OSCAR WILDE

Unleash your Brand • Lesson Two

H O W  D I D  YO U  L I K E  L E S S O N  O N E ? 

Just remember that your brand is about how people feel after interacting with you. It’s the value and purpose 

of your business as a whole that makes your brand a brand. It’s about knowing your values, and meeting those 

expectations for your tribe. It’s about being honest, and “the why”—the hidden meaning behind why your 

business exists. 

If you’re still feeling overwhelmed or unsure, don’t worry—the lessons will help you get clear on what you stand 

for, and even more importantly, what works for you. 

Just understand that this is a journey of business (and personal) self-discovery. It may not happen in A, B, C steps—

although it would be nice if it did. But if it was easy, then it would be boring and no one would do it. Plus, that 

means more competition and trouble—therefore, challenges are good for the soul. Through them, you overcome 

obstacles and become stronger as a person. 

Face your fear. Acknowledge how you feel. Trust your gut that you have a support-system. Nothing 

worth wanting comes easy. It takes hard work, persistence, and dedication to build a foundation for 

your business. 

H e r e ’s  t h e  t h i n g — o t h e r  p e o p l e  c a n  d o  w h at  yo u  d o,  b u t  n o  o n e 
c a n  d o  i t  t h e  way  yo u  d o  i t. 

What we have in this world are called commodity products—a product that can be duplicated into the exact same 

thing. For example: there are millions of hairbrushes, but some are more special than others. Some cost $30, 

some cost $200. It’s easy for a business to become commoditized. 
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I know for me that when I go online these days, I see multiple programs that teach you about branding and 

getting started with your business—kind of like what I’m doing. Now, if you were in this industry, you may think 

“who would care what I can do? There’s million of people teaching others how to brand their business. What can I 

do that is different?” This is NOT a helpful place to be in. 

Yes, a lot of people can teach you how to brand your business. However, for me, to teach is about personality. 

If I can shift my business to focus on the personality of the teacher (me), on the brand instead of the 

commodity, that creates value in my business. 

The key is transforming from a commodity to a personality, because people look for personality. Don’t get stuck 

in the mindset that you can’t scale your business. Take a look at something obvious such as Apple, Dell, or 

Microsoft—they all sell computers but they all have different personalities. Which one would you go for? 

Your personality is how you eliminate competition.

H E R E ’S  M Y  ( B R I E F )  S T O RY:

Just shy of six months old, I lost my hearing due to illness and medical complications. With support from family, 

audiologists, and doctors, I was able to get a cochlear implant so that I could hear. 

I consider this a special talent of mine—why? because I’m able to easily tune out distractions (if you know what I 

mean). It would be absurd if someone magically came out of nowhere and said that they have my special talent, 

but with normal hearing. It’s just not possible that they experience this the same way I do.

If you’d like to learn more about my background, you can learn more here. 

The point I’m trying to make:

Be yourself

Focus on your own shit (Learn 3 ways to tune out distractions on my blog)

www.saraborean.com/about
http://www.saraborean.com/blog/2015/6/3-ways-to-tune-out-distraction
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WHAT IS YOUR STORY? WHY DO YOU DO WHAT YOU DO?

LIST 10 TURNING POINTS IN YOUR LIFE THAT WILL BE RELATABLE FOR YOUR TRIBE.

WHAT ARE YOU GOOD AT? WHAT ARE YOUR STRENGTHS?

Think about stories that include your family, getting fired, not getting that promotion, creating art, practicing yoga, travelling, etc. 
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WHAT HAVE PEOPLE TOLD YOU THAT YOU’RE GOOD AT? 

HOW DO YOU DO THINGS DIFFERENTLY? 
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